Privacy and Ethical Use of Data

Market Differentiator
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Data Tsunami
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1S most valuable business
commodity” — David K. Williams

- Is hard to come by” —-Eminem
"It takes 20 years to

and five minutes to ruin
1t." --Warren Buffett



http://www.inc.com/kevin-daum/to-trust-or-not-to-trust-what-choice-do-you-have.html

Operationalizing Ethics - Values

Beneficial

Progressive

Sustainable

Respectful

Fair

Sense of purpose
Define the benefits
Parties who gain benefit
Risk-Benefit balance

Materially better
Measures

Support innovation
Consider risks

Legal basis/permissions
Influence of model(s)
Longevity of insights
Ability to refine/correct

Data origination/restrictions
Context/Purpose

Interests of all parties
Expectations/Rights
Insights/Applications
Inferences/Discrimination

Labeling/Predestination
Compatibility/Legal Basis




Ethical Use of Internet of Things Data
Unlocking the Possible
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